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HO// A FARM BOY
BECAME A SEOULMAN

You'll find the gorgeous W Hotel in Seoul full of
Western Canadian art. The story of how it got there

is a lesson in tenacity
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To understand how Farmboy Fine Arts won the bid forkHhe new

W'Hotel in Seoul, Sotth Korea, you have to know thow we lost the bld for the ~

WHetel in"Mexico City.

»
Five years ago, I wanted to créate 4
stnger brand image for Farmboy Fine

Aftsl my Tive syear-old ¢omipany that™*~"

desi sandmanufacturesartand LA
defign wark. I'decided to focus my:

A afforts o W.Hotéls, an international

chain thatis the pxon‘eer iy the concept
of boutique hotels, »

¢ Like any good farm boy (I grew up on LY

a'ranch owtside.of Red Deef), I started by

‘asking neighboursgnd friends for help.

Through Karen Scarlett, who owns ‘
Prefty Twisted Jewellery'and who grew
up'close to my family homestead, L got
iff topeh with the New York architects | **

. woxkfng on the W Hotel i in Mexice City,

I was invited to submit a bid to'provide ‘

a'rtwork for about 200 roems. ¢

%+ 1 did a fisdle r.esearch and discovered
‘that})gg{ns Purchasmg Group, based in
SapArancisco,was in gharge of purchas-

+ ing furniture fixtures and equipment

for the hotel. I decided that it would be
best for me 16 present Fapmboy's bid
in perSon so | drove non-stop to San

- francisco and made a cold call'to

Higgins Purchasing/Group. { don’f,
remember what I said, but when | got

.

back to Calgary there wasa fax waiting |,

for me, inviting Famboy toputina
Pproposal to bid on the art portion of 64
hotels over the nextfive years. .

-
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We didn't get the Mexico job, but a few
months later I received a call asking Farmboy
to bid on the new W Hotel in Seoul. With the
help of Patrick Conaty, who was then our
intern from the Alberta College of Art &
Design and is now our lead designer, we put
together a package that was highly design-
oriented and contemporary. After what felt
like an eternity, I was notified that we were
on the short list; a few weeks later we were
awarded the bid. It was a joyous moment for
our company.

In terms of its layout and design, the hotel
felt like something out 2001: A Space Odyssey,

Qoa
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THE SPOON

The sexy red spoon (top and left) is made of
rolled aluminum; the red lacquer was applied
at an autobody shop. The design was based on
the idea of two people spooning together. It
adorns the media room.

Designed by Patrick Conaty/Farmboy; produced
and manufactured by Alex Caldwell Designs.

BONSAI TREES

These digital images in the hotel’s spa room help
create a soothing atmosphere.

Designed by Patrick Conaty/Farmboy; produced
and manufactured by ABL Imaging.
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yet there were plenty of warm design details
to work with. There were also some interest-
ing cultural considerations. We did some
research into the cultural connotations of
particular colours and how they are perceived
by Koreans. Red is universally accepted as the
colour of passion and warmth; in Asian cul-
tures it also has a regal quality.

Michael Parker, an interior design and
colour expert in Calgary, gave us some
insight into the reaction to particular
colours. He shared with us his view that peo-
ple will rest longer in a room that has a red
focus; they can connect to a more passionate
sensibility within themselves while sur-
rounded by it. We also learned that yellow is
both the first colour people notice and the
most difficult for the eye to adjust to. This is
why we utilized it in the elevator corridors in
small doses. It helps people find the elevator
and serves as an accent to the other colours
in the area.

Because W is such a design-forward brand
we wanted to work with colours that had a
lasting cultural response within a contempo-
rary palette. We had two months to complete
the hotel’s order, and worked from March to

CODE The six white modular sculptures are made from crushed
wood, which is glued together and covered with white lacquer. The
sculptures hang in the Wonderful Room, a.k.a. the standard suite.

Designed by Patrick Conaty/Farmboy; manufactured by Concepts
in Wood.

W FLOWERS The W flowers are spider-mums, shot with a

digital camera and a macro lens. In the artist’s mind, the flowers

are cryptic and provide an organic Zen-like experience. The photo-
graphs hang in the presidential suite, executive suite and some of
the spa rooms.

Designed by Patrick Conaty/Farmboy; produced by ABL Imaging.

Inside the
W Hotel Seoul
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mid-May last year. After delivering that initial
order, we were asked to develop two other
series of work. They were delivered last June, in
time for the grand opening of the hotel.

In all, more than 1,400 pieces were developed
for 300 rooms, including the executive guest
suites and the presidential suite. We worked
with local talents such as Alexander Caldwell,
who fabricated all our metal sculptures; Mike
Gardiner at Concepts in Wood, who manufac-
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tured several lacquered wood sculptures;
Paul Stady at Isetta designs, who co-designed
some of the sculptural work; and ABL imag-
ing, which produced all of our digital photog-
raphy. This project has truly opened my eyes
to the world art market and has solidified my
belief that good art, like good design, is glob-
al. It doesn’t matter if you are in Calgary or
Seoul, a common vision for contemporary art
and design can be found. IF

W ClRCLES These hydro-cut aluminium

pieces are in the elevator corridors on six of the
hotel's floors. Each installation uses a different
finish, from high gloss to matte.

Designed by Farmboy; manufactured by
Alexander Caldwell Designs.



